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WHHOBALIMY B OBYYEHHUU PYCCKOMY U AHTAUMCKOMY SI3bIKAM

VueOHblit MaTepuall crioco0CTBYET CHCTEMATHYECKOMY OBJIa/Ie-
HKIO (PPA3eOIOr UK PHUYACTHBIX SI3bIKOB M, B COOTBETCTBHH C ITUM,
MOJKET HCIIOJb30BAThCS B KAYECTBE JOMOJHHMTEIBLHOIO y4eOHOro
Marepualia Ha ayANTOpHbIX 3aHATUAX (ypoHu Bl -Cl), a Takxke B
paMkax Kypca o0y4eHHsl C yJHTEJIeM.

OOyuaroune nporpaMmbl Mogo06HOro poja 6asupyroTcs Ha co-
BPEMEHHBIX MHOOPMAMOHHBIXH KOMMYHHKAIIMOHHBIX TEXHOJIOTH-
sx. IIpu pazpaboTke nporpaMMHOro obecrnedyeHus: NPUMEHSIOTCS
COBpEMEHHbBIE TeXHOIOTHU d()HEeKTHBHBIX 0a3 JaHHBIX M MIPOrpam-
MHpoBaHus rpaduyeckoro uHrepdeiica nonpzosarens. CTpykTypa
yueOHoro mMarepuana uMeet popmy runeprekcra. CylecTBeHHBIM
ACTIEKTOM SIBJISICTCS TAIOKEe YAOOHBIN B DKCIUTyaTallMMUIIOHATHBIN-
JIN3aiH ypaKHEeHUH, KOTOPBIN 1a€T BO3MOKHOCTB y4alumcs ocy-
IIECTBIISATh BBICOKOKQYECTBEHHYIO HABUTALMIO 110 y4eOHOMY Mare-
puay.

[lpy co3/aHMU AWIAKTHYECKOTO COAEPKAHUS MCIOIb3YIOTCS
BO3MOKHOCTH aHaJIM3a S3bIKOBBIX KOPITyCOB, KOTOpPbIE UMEIOTCS B
HACTOsIIIEe BPEMsi TS BCEX S3BIKOB, IPUYACTHBIX K Iporieccy o0y-
YEHUS.

OueBu/IHO, 4TO 00yyaroIIKe MPOrpaMMBl, IPE/JIararoume BUp-
TYaJIbHOE U3YYeHUE HHOCTPAHHOTO SI3bIKA, MMEIOT CBOM NIPEUMyIIIe-
CTBA M HEZIOCTATKH, OJJHAKO MOT'YT ObITh PEKOMEHI0BAHbI K HCIIONIb-
30BaHHUIO B KAUE€CTBE JOTOJIHUTEIBHOIO CPEACTBA O0yUCHHS.

THE ROLE OF BACKGROUND KNOWLEDGE
OF L2 STUDENTS IN LEARNING METAPHORIC
TERMS IN THE FIELD OF ECONOMICS

T.A.Myrzakhanov
(International Academy of Business.
Almaty)

While dealing with the specialised language of the field of Eco-
nomics, one might often face a number difficulties relating to Eng-
lish terms of metaphoric origin. Due to their particular status in the
field of Economics, it is obligatory to highlight the nature of meta-
phors and their role in the language of Economics. Furthermore, it
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INNOVATIONS IN LANGUAGETEACHING

would be useful to analyse various types of metaphoric economic
metaphors, and attempt to classify these metaphoric terms accord-
ing to their thematic criteria.

It is well-known that metaphors are part and parcel of our ev-
ery day’s language. Some of these metaphors have stopped being
perceived as such due to their frequent use in our daily speech.
Traditionally, scholars regarded it as a linguistic phenomenon and
defined it as a figure of speech in which an implicit comparison is
made between two unlike entities. From this traditional perspective,
the metaphor expresses the unfamiliar through the familiar. It was
considered that it was used for some artistic and rhetorical purpose.
As a rhetorical device, a metaphor is described by Fowler [1, 144]
like this: “In general, a metaphor ascribes to some thing or action
X a property Y which it could not literally possess in that context™.
Therefore its study was restricted mostly to literature and rhetoric,
its role being primarily decorative and ornamental.

However, in 1980 Lakoff and Johnson developed quite a new
theory that has become known as the cognitive view of metaphor.
According to this new approach, the metaphor is defined as a cogni-
tive mechanism whereby one conceptual domain is partially mapped
onto a different conceptual domain, the

second domain being partially understood in terms of the first
one: “the essence of metaphor is understanding and experiencing
one kind of thing in terms of another.” [2, 5]. The domain that is
mapped is called the source and the domain onto which it is mapped
is called the target. He also stated that “our ordinary conceptual
system, in terms of which we both think and act, is fundamentally
metaphorical in nature”. [2, 4]

Peter Newmark, who regards metaphors as typical rhetorical
devices, states that “metaphors [...] help the reader to gain a more
accurate insight, both physical and emotional [...] and may be add-
ed to the technical terminology of a semantic field and therefore
contribute to greater accuracy in the use of language” [5, 297].

In contrast to Peter Newmark, Lakoff sees metaphor not as a
figure of speech, but as a mode of thought defined by a systematic
mapping (Lakoff, 1996:210).

Lexicographic research and analysis have shown that the Eng-
lish language of Economics contains a wide range of specific meta-
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phoric terms which can be classified according to different criteria.
In this respect, various classifications of the metaphoric economic
terms were put forward.

According to the classification of metaphors proposed by Ul-
Imann (1962:214), the following metaphors are distinguished:

a) anthropomorphic metaphors whereby the meaning transfers
from human beings and their body parts to inanimate objects, e.g.
Samurai market (the foreign market in Japan),Samurai bond (a bond
issued in Japan by a foreign institution and denominated in yen and
can be bought by non-residents of Japan), Yankee market (the for-
eign market in the U.S.), arms length price (the price at which a
willing buyer and a willing unrelated seller would freely agree to
transact), lifting a leg (closing out one side of a long-short arbitrage
before the other is closed), etc.

b) animal metaphorswherebythe meaningtransfers from the
animal field to other fields, e.g. Bulldog market (the foreign mar-
ket in the U.K.), bear (an investor who believes a stock or the
overall market will decline), buck (slang for one million dollars),
bull market(a situation in a stock market or currency market where
prices are raising and lots of sharcholders are buying), shark(a
person who lends money at a very high rate of interest), stag(a
person who applies for shares with the intention of selling them
immediately for profit), wildcat (of a project that is very risky fi-
nancially), etc.

¢) metaphors that translate abstract experience into concrete-
terms, e.g. heavy industry, light industry, etc. Such terms display a
high frequency of occurrence, due to their powerful evocative vir-
tue, as they appeal to the basic human method of cognitive appro-
priation of abstract concepts, processes and entities, i.e. by means
of concrete illustration.

d) synaesthetic metaphors, i.e. metaphors based upon the trans-
position from one sense to another, focused on economic concepts
and entities. Such metaphors are highly suggestive and expressive:
frozen assets, hot industry, overheated economy, to cook/ salt the
books, etc.

According to the metaphor’s degree of freshness or moment of
creation advanced by Peter Newmark, metaphorical economic terms
fall into six categories: 1) dead metaphors, e.g. black economy, hard
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currency, liquidity, pie chart, price war, to flood the market, pyra-
mid selling, red tape, wage-freeze, etc.;

2) cliché metaphors,consisting of either stereotyped collocations,
usually made up of a figurative adjective and a literal noun —blacklist,
ballpark figure(an approximate figure), predatory pricing;

3) stock metaphors(i.e. universal metaphors),e.g.gentleman’s
agreement,

4) adapted metaphors(metaphors adapted for a foreign
language),e.g.daughter company(subsidiary);

5) recent metaphors, e.g. headhunter, angel investor;

6) original metaphors(i.e. individual metaphors that belong
only to specific authors).

The metaphorical economic terms can also be divided into
two main groups. The first group of terms belongs to proper names
whereas the second group belongs to common names. The first
group is divided into two subgroups known as toponymical and an-
throponomical terms.

Toponymical terms are related to the terms with geographical
names.

e.g. Belgian dentist, Dutch disease, New-York interest, Wall
Street crash.

Anthroponomical terms are terms named after people’s proper
names.

e.g. Dolly, Ginnie Mae, Lady Macbeth strategy, Tiffany list.

The second groups borrowed from common names come from
different sources:

e Zoology: Alligator property, African lion, American eagle,
bull market, bear market, dove, rat trading, dog and pony show,
yellow dog contract, dead cat bounce, black Swan;

® Botany: carrot equity, daisy chain, lemon, lemon laws;

e Religion and mythology: act of God, Aladdin bonds, fallen
angel, horns and halo effect, phantom competition, pirate issue,
Christmas tree, Sleeping Beauty, Santa Clause rally, zombies,

e Family relations: mother Hubbard clause, aunt Millie, junior
bond, Granny bonds, mom-and-pop store, marrying price, married
put, problem child, seven sisters, twin shares, weak sister;

e People’s parts of body: ankle biter, footloose industries, head
and shoulders, lifting a leg, arm’s length transaction, face interest
rate, face value;
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® People’s clothing: shoe leather costs, belts and suspenders;

® Names of days of the week and months: Marlboro Friday,
black Friday, May Day, black Monday, Monday effect, Saturday
night, weekend effect;

® Colours: blue list, green investing, green washing, green
revolution, golden handcuffs, golden share, golden handshakes,
grey market, pink sheets, orange goods, grey list;

e Names of food items, kitchen supplies and cooking: eating
stock, financial menu, menu costs, falling knife, pie chart, oil
scandal, sandwich generation;

® Army&Navy: anchor capital, currency regime, shotgun
approach, gunjumping, goldenparachute, camouflage compensation,
trigger price, radar alert, price war, tax haven;

e Sports: hockey stick bidding, soccer mom indicator;

e Culture-specific concepts: Chinese Walls, gentleman’s
agreement, Hara-kiri swap, Samurai bond, Geisha bond.

Judging by the terms mentioned above, the source domain is
easily mapped onto the target domain making our language bright
and colourful. It is often eye-catching and very amusing. However,
most of the meanings of these metaphoric terms would remain vague
and obscure unless one knew the history and the cause of origin of
the term. To underline how important the background knowledge
about the history of the metaphoric terms in Economics can be, we
would like to consider a number of metaphoric terms. The first term
concerns ‘shoe leather costs’, which is used to describe the ‘infla-
tion’. Since inflation erodes the real value in our wallets, the point is
to keep more of our wealth on interest-bearing savings accounts and
less in our wallets. This, of course, implies more frequent trips to the
bank, hence the metaphoric phrase. As Mankiw puts it: “The actual
cost of reducing your money holding is not the wear and tear on
your shoes but the time and convenience you must sacrifice to keep
less money on hand than you would if there were no inflation”. [4,
625]

Another term for describing the cases of inflation is ‘menu-
costs’. The term is borrowed from a restaurant’s cost of printing new
menus, but it applies to all sorts of firms having to decide on new
prices, to print catalogues, to advertise the new prices, to send the
new price lists, etc. As we can see, the two metaphoric terms dea-
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ling with costs are unlikely to pose any problem to L2 (non-native)
learners, unless their meanings have been cleared. Actually, they are
easy to remember and to re-use.

Other kinds of metaphoric terms are more complex and there-
fore more difficult to grasp, as we shall see now.

The terms Goldilocks economy, fallen angels,horns and halo
effect may pose some problems to L2 (non-native) students as they
come from the field of fairy-tales and religion.

The difficulty that here lies is how to map the word ‘Goldilocks’
onto the ‘economy’. In order to understand this term, L2 students
need to refer to the source of origin of the ‘Goldilocks’.Goldilocks
first has to be associated with the children’s tale about the little girl
who, once in the house of the bears, has to constantly look for the
right-sized chair, plate, bed — neither too big nor too small, just ri-
ght. Once the source has been identified, it is needs to be conside-
red a term for an economy that combines low inflation with steady
economic growth. Such an economy is ‘not too hot, not too cold,
but just right’ — like the porridge in the story of Goldilocks and the
Three Bears.

As for the term ‘fallen angel’ (which stands for Satan, the de-
vil), L2 (non-native) learners will aso find it difficult to apply this
religous term in the field of Economics. As an economic term, it is
now used to describe ‘a security in the US market that has dropped
below its original value’.

The term ‘horns and halo effect’ also stems from the field of
religon where ‘forns’ stands for the devil whereas ‘halo’ stands for
angels. In the economic context this term is used to describe an
effect in which one person’s judgement of another is unduly influen-
ced by a first impression; it may be either unfavourable (horns) or
Javourable (halo). The effects can be misleading when interviewing
job applicants. For example, a well-qualified candidate who arrives
late for an interview, for a good reason, may be passed over as a bad
timekeeper, while a poorly qualified but punctual and well-groomed
candidate may be offered the job.

There are also a majority of specific terms that are difficult to
decode for L2 (non-native) learners. Terms like yellow dog contract,
dead cat bounce, carrot equitysound amazing and at the same time
seem confusing.
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The term ‘yellow dog contract’ means a contract between a
worker and an employer in which the worker agrees not to remain
in or join a labour union.

The history of origin of the term is associated with the name of
the breed of dogs raised in South Carolina. This breed is also known
as Carolina Dog. The term was used first after the election in the
State of Kentucky and resembled a dog fight.

When dealing with the term ‘dead cat bounce’ 1.2 (non-native)
learners will definitely have problems. This term is used to describe
a temporary recovery in share prices after a substantial fall, caused
by speculators buying in order to cover their positions. The name
of the term reflects the fact that the ‘dead cat’, which slipped from a
high place, suddenly jumps up. The term is borrowed from the pro-
verb ‘Even a dead cat will bounce if it falls from a great height’.

The term ‘carrot equity’ means incentiveshares(conferring the
right to acquire additional shares of the company in the event of
reaching certain financial targets). The origin of this term is associ-
ated with the term ‘carrot-and-stick approach’. This method is used
by the driver of the donkey, who attached a carrot in front of the
donkey (as an incentive for its motion) and at the same time used a
stick to hit a stubborn donkey (if it refused to move).

Thus, within this article, we have highlighted the issues of me-
taphors from the viewpoint of L2 (non-native) learners of English
for Economics. We have attempted to show how efficient metaphors
are by classifying them in term of source domains and analysing
the origin of metaphors in the field of Economics and identifying
the different types of metaphoric terms and the specific difficulties
with which L2 learners are confronted. We have established that the
obstacles that they have to overcome are mostly of a semantic and
cultural nature.That is why the process of studying metaphoric eco-
nomic terms requires a language and culture-based approach.
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TPYAHOCTHU YCBOEHUS KUTAUIIAMHU
PYCCKHUX NPEJJIOXKHO-NTAJEXKHBIX ®OPM
C IPOCTPAHCTBEHHBIM 3HAYUEHUEM

Ao [zaoncy
(Poccuiickuii ynusepcumem opyaicovl napooos. Mockea
Yuusepcumem nayxu u mexnonoecuu. L{unoao)

[Ipu n3yuyenun pycckoro si3plka B HHOCTPAHHOM, B TOM YHCIIE U
KUTaMCKON ayJIMTOPUM Ba)KHOE MECTO 3aHMMaeT tema «IIpocrpan-
CTBCHHBIC OTHOLIEHHSI B PYCCKOM sI3bIKe». 1o mpocTpanCcTBEHHBI-
MH OTHOIICHHMSMH NOHUMAIOTCSI PA3IMYHbIC ITOJOKEHUSI JIUI[ WIIH
IPEIMETOB OTHOCHTENBHO ApYr apyra. IIpocrpancrBenHbie OTHO-
UICHHS B PYCCKOM CO3HAHUM MMEIOT TPOWCTBEHHBIN XapakTep, 3TO
MOXKET OBbITh MECTOIOJIOKEHHE M JIBA HAIIPABICHUS. DTH OTHOLIE-
HHs IPEACTaBIIAIOTCS JTUOO0 C TOYKH 3PEHHSI CTATHKH, JIMO0 ¢ TOYKH
3pEeHHUs IMHAMUKHY, T.€. IPOCTPAHCTBO MOXKET SIBJIATHCS KAK MECTOM
OCYLIECTBICHUS JJEUCTBUS, TaK U KOHCYHBIM HJIM HCXOIHBIM IyH-
KTOM JIBUXKEHHSI WJIM HAIPABICHHOTO NeicTBUs [2].

Jisi BBIpa)KeHUsI MPOCTPAHCTBEHHBIX OTHOLICHUH B PYCCKOM
A3bIKe BEIPabOTaHO Ooraroe pa3zHooOpa3sme JIEKCUUECKUX U IpaMMa-
THUYECKUX CPEACTB, 00Pa3yrONMX JIEKCUKO-TPAMMATHYECKOE I10JIE
NPOCTPAaHCTBEHHOCTH. CHHTAKCUYECKHE EAMHUIBI C MPOCTPaH-
CTBEHHBIM 3HAYCHHUEM MOTYT OBITh JIByX THUIIOB — HOMMHATUBHBIC
U KOMMYHATHBHBIE; TIEPBbIC MPEICTABISAIOT COOOM CJIOBOCOUECTAHUS
(Oom 6 necy, knuea us 6ubruomexu, JHicushb Ha 3emie), BTOPhIE —
npeioxkenus (JJom cmoum y pexu, Mysei naxooumes na coceoneil
yiuye; I'eonozu evrunu uz matieu.3emnsn epawaemest éoxpye Conn-
ya no ceoeti opoume).
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